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PUBLISHER'S NOTE: FIRST LADY OF CORPORATE IDENTITY
Elinor Selame, a pioneer in the disciplines of corporate identity and N
package design, passed away on June 6. Founding the identity and 1
branding consultancy, Selame Design, with husband Joe Selame in
1860, she emerged as the first woman to lead a first tier consultancy
of this nature. {Today, her firm lives on as BrandEquity International.)
In addition, she served as president of the Package Design Council
and the Brand Design Association. In the September '08 Graphic
Design USA magazine, we will publish a more complete fribute, written
by design expert and author Frank C. Briggs. But for the many readers
who have not experienced the overt sexism that hung heavily over the advertising and design
industries in past decades — you can, of course, tune into Mad Men to get the flavor — this
excenpt from Mr. Briggs' piece is eye-opening and instructive:

*Mrs. Selame was a contemporary of Saul Bass, Paul Rand, Monon Goldsholl, Jerome Gould,
Alan Fletcher and G. Dean Smith, leaders of corporate identity, branding and package design
now deceased. Her firm competed regulary with other noted first tier consultancies, including
Raymond Loewy, Lippincott & Margulies, Landor, Chermayeff & Geismar, Siegel & Gale and
Pentagram. Corporate identity and branding, a profession largely dominated by men, is
considered by many to be the most demanding field of visual communication. In every
conceivable way imaginable Mrs. Selame was the leader of the pack... Throughout her career she
opened doors, provided opportunity, and educated legions of analysts, strategists, evangelists
and designers... For nearly fifty years Elinor Selame walked among the giants of corporate
identity practice, newer behind them, always beside them, often imes in front of them, without
guestion she was their equal.”

— Gordon Kaye

GRAPHIC NEWS

Museum Quality

Julia Hoffmann has been named Creative Director of Advertising and
Graphic Design for the Museum of Modem Art in New York. She
oversees the Museum's advertising and graphic design projects,
including print, broadcast, outdoor, and online advertising, exhibition
graphics and signage; and the Museum's printed materials, inciuding
brochures and invitations; and special projects. Hoffmann joins MoMA
after serving as an art director at Crispin Porter + Bogusky, where she
worked on the interactive side for Burger King, Mike, and Microsoft, as
wall as leading the Volkswagen account. She had previously worked
with the New York office of Pentagram, where clients included The
Daily Show with Jon Stewart, Target, the Public Theater, and The
Criterion Collection. An alumnae of the School of Visual Arts, she also helped 1o develop the
redesign of The Metropolitan Opera in New York.

hitpfwww.moma.org




Ranking Reputations

Corporate America's overall reputation is in dedline, according to Hamis Interactive’s ninth annual
corporate repuiation survey, but the companies at the top of the [ist continue o improve their
standing. “While the overall image is down, the American public has grown smart enough 1o
digcern those who are proactive about their reputations and give them credit for it,” savs Robert
Fronk, senior consultant of reputation strategy at Hamis Interactive. Google topped this year's
ranking, sconng first or second in categories such as financial performance, social responsibility,
vigion/leadership and workplace environment. Rounding out the top ten, in order; Johnson &
Johnson, Intel, General Mills, Kraft Foods, Berkshire-Hathaway, 3M, Coca-Cola, Honda and
Microsoft. Mot surprisingly, companies with the highest reputational scores were also the ones
most likely to be recommended by consumers for products and/or investment, according to the
survey. "Companies that pay attention to enhancing their reputation see bottom-line results,”
comments Fronk. On the downside: Halliburton yields the lowest company reputation while the
airline industry as a whole receives negative marks from 74% of Americans.

Gazzara Joins Warkulwiz

Russ Gazzara (right) has joined Warkulwiz Design
Associales as president. Founder Bob Warkulwiz (left)
assumes the tide of CEC. With more than two
decades of experience in graphic design, marketing
and advertising, Gazzara was a founding partrer at
Paragraph Design Communications, where he was
responsible for strategic planning, marketing and
business development, and supervised client
sarvices. He recently served as Director of Client
Services at Gecko Group. Bob Warkubwiz formed
Warkulwiz Design Associates in 1285 afier stints as Carlyle & Warkulwiz and Baseline Studio, He
is a past president of AlGA/Philadelphia and recipient of many awards and honors. "We are
revitalizing this well-established design office by addressing the needs of our combined clientele
while seeking new heights of communications success...” said Warkulwiz, The principats project
billings to double.

hitphenww warkuwiz. com

Interactive Accelerates

Interactive media’s share of worldwide advertising expenditures — the internat, mobile and
gaming — will likely reach 15 percent in 2009, nearly double the amount recorded four years ago,
according 1o a new study by GroupM. According to the study, this bundle of activiies will be the
largest source of advertising growth as ad spending In traditional media continues o decline,
according to the study. The survey showed that ad spending in interactive media reached 11
percent last year, helped in part by the increased use and availability of improved handseis,
inexpensive laptops, faster broadband and extensive WiFi connections. The survaey covered 35
countries and shows digital advertising's share of total ad investment rising from 8 percent in
2005 1o 15 percent in 2009.

http: e Grouphd.com

Playful Homage

F

Ken Carbone, founding partner and chief creative director of the Carbone
smolan Agency, New York NY, was invited to participate in
KahloRivera100, an international visual homage to Frida Kahlo and Diego
Rivera sponsored by Alliance Graphigue International (AGl). The
exhibition iz currently open at the Club de Bangueros de Mexico A_C. in
Mexico City, KahloRivera100 celebrates the 100th anniversary of Kahlo's
birth and the S0th anniversary of Rivera's death. Carbone designed a

A playful homage o the iconic couple. "l am especially honored o parficipate
because | have a personal interest in the notorious dynamic between Frida
and Diego. Their relationship has inspired me to create a poster that can

be sean two different ways, depending on the viewer's preference for either artist,” says Carbone.

‘| chose to emulate the structure of a playing card, as it best demonstrates the duality of this roval

couple in the history of art”

hitp:fwww carbonesmolan.com/




