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We�re back with the �nal installation of this week�s cell phone round-
table. We choose the topic, put forth a few questions to our panel, 
and bring the most provocative answers back to you. �is week, with 
more details about the Palm Pre and Monday�s iPhone G3 S an-
nouncement it seemed a good time to ponder some issues about our 
love a�air with mobile. Today�s question: What will cell phones look 
like 10 years from now?

Mark Dziersk, VP Design, Bran-
dimage: Curved. Expect �exible 
screens to alter form factors 
dramatically. Cell phones will 
become life management devices 
and vehicles to control absolute-
ly everything that has a chip in 
it. And everything one day will 
pretty much have a chip in it at 

some point. Cell phone functionality will include certain aspects that 
are enabled by implants. It�s already possible with pets and such. Also 
the constant �convergence� factor. Cell phones have already become 
cameras and music players and web browsers. �ey will evolve to 
fully featured entertainment and computing devices and be able to 
facilitate all �nancial and legal transactions. People will design their 
own phones, picking the size, weight, battery life, materials, screen: 
Built to order. Bluetooth devices will be made by Oakley, others and 
be invisible to the naked eye, as all voice is transmitted through other 
accessories, like glasses, earrings, baseball caps.  

Ken Carbone, CarboneSmolan: In the comedy �lm Zoolander, Ben 
Stiller�s cell phone was about the size of a USB drive. Smaller more 
compact devices will de�nitely be part of cellphone evolution. Picture 
this; two cellular �rings� with rotating parts for function selection. 
�e earpiece ring is worn on the thumb, the mic on the pinky. So 
when friends use that wiggled hand gesture signaling �call me,� it will 
have added meaning!



Robert Fabricant, VP Creative, frog design: In 10 years, the phone 
won�t matter at all. We will have moved from a phone-based network 
to an account based network in which I can access all of my com-
munications data from the cloud--from any phone or device that is 
convenient. �e tight coupling of my information to speci�c piece of 
hardware will be eliminated, just like email has nothing to do with my 
PC anymore. �is is not just the future for those of us in developed 
markets with access to corporate IT support and MobileMe. �is is 
the future for the masses. �ere is a desperate need for broad-based 
access in developing markets that doesn�t require the ownership of a 
dedicated personal device. Services will allow someone to access their 
contacts, messaging and credit from any device, whether the phone 
belongs to their uncle or is a community phone. People will have 
multiple accounts. Employers will enable accounts as will local health 
workers so that people can access sensitive information related to 
HIV or TB without having to compromise the con�dentiality of this 
information on a shared device. �is revolution is starting right now 
with companies like MoVirtu.

Related:
Design Roundtable: Why Do Cell Phones Go Out of Fashion so 
�uickly?
Design Roundtable: How Can Cell Phones Improve the World?
Design Roundtable: How Have Cell Phones Changed Our Behavior?

Any features you�d like to see in the cell phone of the future? Give us a 
ring in comments.



Design Roundtable: Why Do Cell 
Phones Go Out of Fashion so �uickly? 
By Alissa Walker Tue Jun 9, 2009 at 2:13 PM

Once again we�ve got our favorite design experts gathered around our 
virtual roundtable, talking about (but not on) cell phones. Here�s how 
our design roundtables work: We choose the topic, put forth a few 
questions to our panel, and bring the most provocative answers back 
to you. �is week, with more details about the Palm Pre and Mon-
day�s iPhone G3 S announcement it seemed a good time to ponder 
some issues about our love a�air with mobile. Today�s question: Why 
do cell phones go out of fashion so quickly?

Ken Carbone, CarboneSmolan: 
�ey follow the speed of devel-
oping technology and new gad-
get lust. As �must have� features 
are o�ered we see tempting new 
ways to simplify life. However, 
let�s face it, there�s also status to 
owning the latest and a stigma to 
having the old.

Ravi Sawhney, Chairman, RKS: 
Because they are fashion. Yes, 
they serve other purposes, but so 
do clothes, sunglasses, watches, 

Mark Dziersk, VP Design, Brandimage: �ere is no stylistic need to 
replace a cell phone. Look at the Lamy pen, a truly beautiful example 
from my post about sustainable business models last week--the phone 
could be upgraded. �e reason people switch them out so o�en is 
because they are perceived as �free.� �e way they are sold hides the 
fees in the use contract, that provides for a �sure, why not?� attitude 
instead of a �let me think this over� experience. Also, because many 
of them are badly designed. By �styling� them every six months, we 
get the new trend that�s popular every six months--and not all of that 
design vision is good.

Related:
Design Roundtable: How Have Cell Phones Changed Our Behavior?
Design Roundtable: How Can Cell Phones Improve the World?

Are you a slave to mobile fashion? Are you ditching your old phone 
for a Palm Pre or new iPhone? Let us know in the comments. 

and other items more typically considered fashion. 





Design Roundtable: How Can Cell 
Phones Improve the World? 
By Alissa Walker Tue Jun 9, 2009 at 2:43 PM

�is week, with more details about the Palm Pre and some rumors 
about Apple�s 2009 iPhone event on Monday, it seemed a good time 
to gather our design experts together and ponder some issues about 
our love a�air with mobile. Today�s question: How can cell phones be 
used to improve the world?

Ravi Sawhney, Chairman, RKS: Cell phones are an enabling tech-
nology that can serve creative minds who see it as an avenue to 
improve the world. It�s a means for communicating--voting, banking, 
commerce--and facilitating a wide spectrum of needs and aspira-
tions of consumers. By eliminating the need for installing landlines, 
cellphones are an immediate solution for consumers in developing 
countries. 

Mark Dziersk, VP Design, 
Brandimage: Interconnectiv-
ity, of course. As far as impact, 
cell phones (telephony) allows 
everyone, including third  
world nations to bypass indus-
trialization entirely and tra�c 
in knowledge capital. �at has 
already changed things  
dramatically.

Robert Fabricant, VP Creative, frog design: I spend a great deal of 
time working with social impact initiatives in health, agriculture and 
conservation, and in almost every case the key point of leverage is 
mobile technologies. And what most designers don�t realize or want 
to realize is the degree to which the most basic platforms like SMS, 
USSD and voicemail can support rich services that create social value 
way beyond what we experience in the U.S. market. Services that are 
far more profound than Urban Spoon. We are blinded by the iPhone 
and the Blackberry into thinking that these sophisticated gadgets are 
necessary to build rich applications. Just look at what Unicef is doing 
with rapidSMS and rapidAndroid to transform health-care delivery 
and respond to global emergencies like famine, disease and warfare. 

Ken Carbone, CarboneSmolan: Maybe some cell phone etiquette 
is the �rst step to improving the world. For example, let�s block cell 
phone use until all passengers are o� a plane! As I was landing in L.A. 
last night, a woman behind me was placing an order for take out! 




