




This is the kind of show that The Jewish Museum does best. Curated 
by Mason Klein, it is well researched and authoritative with a deft bal-
ance of the iconic and the new. The exhibition designed by architects 
Imrey/Culbert provides an elegantly spare backdrop and stays out of 
Man Ray’s way.  

��Ž����Ÿ���•¡�‘��������
™

�������������‘���
��������
�‰�������
������Ž�����œ������
�•��••
�
����	�•�•�•���•� �������	��­���€�����•�‚ 	€ƒ��„�…�†��‡�•� ˆ ‰Š��Š����

As a designer, I’m always looking for sources of inspiration. Man Ray’s 
work provides me with an easy bridge to visual possibilities for com-
mercial application. In fact, he also leveraged his creativity to pay 
the bills. I have a few Harper’s Bazaar magazines from the 1930s that 
contain Ray’s fashion photos. As with much of the work from this 
period, these images looks strikingly contemporary.
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In the short biographical film on view, Man Ray, looking like a di-
sheveled Woody Allen, proudly claims that he is a “free man” This is 
quite apparent in the liberated spirit that twisted and turned stylisti-
cally whenever it pleased while producing an inspiring body of work, 
all in disguise.

[The Jewish Museum; opens on November 15 and runs through 
March 14, 2010]

Read more of Ken Carbone’s Yes to Less blog
Browse blogs by other Expert Designers 
 
Ken Carbone is among America’s most respected graphic design-
ers, whose work is renowned for its clarity and intelligence. He has 
built an international reputation creating outstanding programs for 
world-class clients, including Tiffany & Co., W.L Gore, Herman 
Miller, PBS, Christie’s, Nonesuch Records, the W Hotel Group and 
The Taubman Company. His clients also include celebrated cultural 
institutions such as the Museé du Louvre, The Museum of Modern 
Art, The Pierpont Morgan Library, The Chicago Symphony  
Orchestra, and the High Museum of Art.


