




Craig Minor in Houston took the big, bad, “Don’t Mess with Texas” 
approach but with a bilingual accent. It’s a roughneck solution that 
makes their current plate look terribly silly. 
 
 
 
 
 
 
 
 
 
 
 
 
 
Bart Crosby from Chicago strikes a contemporary note with speed 
and style. Left to right across the top of the plate are color coded city, 
state, and emission stickers that are read with a hand held scanner. 
The result is a “Formula 1” alternative to the muddled “Land of  
Lincoln” clunker.
 
 
 
 
 
 
 
 
 
 
 
 
 
Stefan Bucher from Los Angeles offers a 10 digit design that expands 
the pool of available license plates. He loads it with personal informa-
tion about the driver that is ideal for our networking culture. The 



frame is color-coded to distinguish political leaning, a regional mark 
allows for “faster stereotyping,” and he adds a QR code for a touch of 
edgy technology. Try it. 
 
 
 
 
 
 
 
 
 
 
 

 
As for New York, I can imagine a stripped down design with mini-
mal graphics exposing the raw plate. Numbers are punched through 
a recycled alloy imbedded with registration information. This will 
complement the metallic trim on all automobile makes and models.

These forward-looking plates aren’t too far away from reality. Al-
though New York’s plates--like many other states--are still stamped 
by inmates at the Auburn Correctional Center, there are technologi-
cal advances in plate production that are changing the face of plate 
design. 3M’s Digital License Plate (DLP)System integrates vehicle 
registration and logistical data with automated, on demand plate 
production. And license plates are also entering the social media 
landscape. QuickCarFlirting.com is a free social networking site that 
is, according to founder Sharanne Pearson, “revolutionizing the way 
singles meet.” QCF uses license plates to help drivers connect with 
people they spot in traffic jams and parking lots. Looks suspicious to 
me and has a slight air of predation about it.

Current license plate design is a sadly low-tech solution for our high-
tech cars and not even a Tesla escapes having one slapped on to the 
bumper. Although not the highest priority for the advancement of 
car culture, I think some creative and innovative opportunities are 
just around the bend.
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